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The interconnected businesses need to be active in the 
co-creation of the transition vision and the change path, 
if not, others will define it for them! 

Active participation of business creates more realistic 
vision and pathways towards sustainable solutions. 
What is considered sustainable (enough)! 

Co-creation of visions and pathways stimulates 
innovation and innovation adoption through increased
opportunity confidence
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Food packaging is a system of interconnected (business) 
systems, involving material, packaging, food, and 
recycling industries. 

Businesses decisions on food 
packaging are influenced by the 

stakeholder’s criteria for 
sustainability

Environmentally good deeds alone do not keep 
business alive – doing good is not always the 

same as doing well

Business needs a stable regulatory 
environment in order to make major investment 

decisions for sustainability.

Consumers do not always know enough about 
sustainable options – or care. 

However,  companies seek to do what feels 
right for the environment, customers and 

stakeholders.
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